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BRAND CHOICE: HOT TOPIC (BAND MERCH)  



ATTRIBUTES HOT TOPIC IS MOST WELL-KNOWN FOR  

• LICENSED MUSIC 
• COUNTERCULTURE RELATED CLOTHING & 

ACCESSORIES 



TOP 5 COMPETITIVE BRANDS 

• SPENCERS 
• URBAN OUTFITTERS 
• ZUMIEZ 
• FOREVER 21 
• MERCHNOW 



AUDIENCE DEMOGRAPHIC 

• TEENAGERS & YOUNG ADULTS, ESP. THOSE 
INTO EMO MUSIC 

• LONGTIME FANS OF CERTAIN BANDS WHOSE 
MERCH IS MARKETED IN HT STORE 
LOCATIONS & THEIR WEBSITE 



HOW CONSUMERS CAN PURCHASE THESE PRODUCTS 

• BOTH IN-STORE AND ONLINE 



HOW PRINT PIECES INFLUENCE PERCEPTIONS OF HT BAND MERCH/HOW 
SOCIAL MEDIA AMPLIFIES OR CHANGES THOSE PERCEPTIONS 
• BECAUSE HOT TOPIC HAS SUCH A STRONG 

SOCIAL MEDIA PRESENCE, THEM MARKETING 
BAND MERCH CAN HELP AMPLIFY THE 
PRESENCE OF THE ARTISTS WHOS MERCH 
THEY MARKET ON THEIR WEBSITE AND IN 
THEIR STORES 



MESSAGES I WANT TO CONVEY WITH THEIR BAND MERCH LINE 

• IT’ IS A GREAT WAY FOR YOUNG PEOPLE TO 
DISCOVER NEW ARTISTS AND EXPLORE NEW 
GENRES LIKE EMO AND ALT ROCK FOR THOSE 
WHO ARE NOT NECESSARILY INTO THOSE 
KINDS OF GENRES 

• IT HELPS PEOPLE EXPAND THEIR HORIZONS IN 
TERMS OF MUSIC TASTES AND BREAK OUT OF 
THEIR OWN SHELL OF A CERTAIN GENRE 
WHETHER IT’ IS R&B OR WHO KNOWS WHAT 

• I WANT THIS MERCH LINE TO BRING BACK A 
SENSE OF YOUTHFUL NOSTALGIA TO THOSE 
WHO ARE NO LONGER IN THEIR TEENS OR 
SUPER YOUNG IN THEIR ADULTHOOD BUT 
RATHER IN THEIR LATE THIRTIES/EARLY-TO-
MID FORTIES/IF NOT FIFTIES WHO ARE STILL 
FANS OF THOSE SAME BANDS OR ARTISTS 



HOW I WANT CONSUMERS TO BE PERCEIVED FROM WEARING 
THE MERCH 
• CONSUMERS SHOULD BE PERCEIVED AS IF 

THEY ARE ACTUAL FANs OF WHATEVER BAND 
OR ARTIST MERCH THEY ARE WEARING 



WHEN THE AUDIENCE PURCHASES FROM OTHER BRANDS 

• NOT EVERYBODY IS INTO BAND MERCH OR POP 
CULTURE RELATED MERCH BUT RATHER STYLISH 
CLOTHING THAT DOES NOT PARTICULARLY 
pertain TO A CERTAIN ARTIST OR SUBJECT OF 
POP CULTURE 

• PEOPLE MAY PREFER TO SHOP AT CLOTHING 
STORES THAT MARKET CLOTHING THAT IS 
PLAINER AND MORE GENERICALLY STYLED & 
DESIGNED IN TERMS OF AESTHETIC, AS WELL AS 
NOT CARING IF THE CLOTHING WILL WEAR OUT 
QUICKLY 

• PEOPLE MAY WANT TO SHOP AT STORES THAT 
OFFER YEAR-ROUND SEASONAL OUTFITS 



16-PAGE PROCESS BROCHURE



















IPHONE advertisement MOCKUPS
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